Now Amplify!
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Do’s And Don'’ts
For Amplifying Content

A strong mission-driven film or animation can capture attention and inspire action, but only if people watch and
share it. By presenting and promoting content well, you can ensure your stories reach the right audiences and
strengthen support for your cause. KEY POINT: early engagement with your post - within first 30 mins to 3 hours
(depending on platform) - boosts the likelihood that the platform’s algorithm will keep showing your post to others.
So prep your trustees, staff, volunteers, supporters to like, reshare, comment as soon as you’ve posted.

N Notify your team.
Do: Ask staff, trustees, and volunteers to like, share, and comment to give your video momentum.
X Don’t: Assume people will share it automatically — you need to nudge them.

Optimise everywhere

Do: Add your video to your website, donation page, newsletters, and email signatures.
X Don’t: Leave it sitting on just one social channel where only a fraction of your audience will see it.

Watch your timing
Do: Post when your supporters are online - that may be lunchtime, early evenings or weekends.
X Don’t: Post randomly late at night or at times your audience isn’t active.

Advertise a little
Do: Use a small paid push (£20—-£50) to extend reach, targeting the right demographics.
X Don’t: Boost posts without targeting — you’ll waste budget on the wrong people.

Multiply formats
Do: Repurpose into short clips, quotes, or stills to keep content fresh.
X Don’t: Share the same long video once and expect people to keep rewatching it.

Pin & tag
Do: Pin the video to the top of your page and tag funders, partners, and community groups.
X Don’t: Over-tag — tagging too many accounts can look spammy and reduce genuine engagement.

Listen & respond
Do: Reply to comments, thank people for sharing, and encourage conversation.
X Don’t: Ignore comments — it looks like you’re not engaged with your supporters.

Invite collabs
Do: Invite partner orgs to ‘collaborate’ - share your post on their account. This maximises reach.
X Don’t: Use collaborations just for reach. Make sure the partnership makes sense.

Freshen with reposts
Do: Share more than once, with new captions like “In case you missed it.”
X Don’t: Repost the exact same thing without context — it feels spammy.

Yield results
Do: Check analytics to see which posts performed best and use the insights next time.
X Don’t: Post and forget — you’ll miss valuable lessons for future campaigns.
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